
Op-eds

May 27, 2022

Presented by:

Lisa Pires
Media Relations Officer



Interested in writing an op-ed?

• Seek help from the communications team at your most immediate division, or at your 
faculty/campus. 

• If needed, reach out to the Media Relations team at UTC for help with:
⚬ Developing your op-ed idea and identify your media goals
⚬ Editing your submission
⚬ Pitching your submission to appropriate outlet(s)

• Important notes:
⚬ Use your U of T affiliation, but remember you’re speaking as an academic, not for the institution
⚬ Keep it timely
⚬ Understand the odds
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• The 10 latest & greatest media mentions

• Our department prepares and distributes this to 
over 1,000 members of the university 
community by 8:00 a.m. each morning

• Close to 100% daily readership among senior 
university leaders

• All coverage can be found in Media Briefs

media.relations@utoronto.ca

Amplify your op-ed: Top Stories

https://media.utoronto.ca/media-brief/


• Identify trending news stories and U of T 
experts available for comment

• Recommend our experts to reporters twice 
weekly

• Share with news desks by 10:30 a.m.

• On average, more than 600 media hits a month 
are a direct result of BNEs

media.relations@utoronto.ca

Develop your voice: Breaking News Experts



The Blue Book is designed to be a one-stop 
shop for when media are looking for experts. 

Faculty members and student experts interested 
in being included share their areas of expertise & 
contact information. 

You can be added or removed at any time and 
we are always happy to update your information 
as your areas of study change and grow.

media.relations@utoronto.ca

Blue Book of experts

https://media.utoronto.ca/bluebook/
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